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Global eBook Report 2015
Dissemination and feedback summary
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1. Presentation and promotion of the report 2015
The Global eBook report 2015 was released in the first week of April 2015, in time before the
London Book Fair, and Publishers’ Forum in Berlin.
The study was promoted in a number of channels and platforms:
 Dedicated website at www.global-ebook.com , including preview widget from
book2look, allowing a preview of the table of content and the executive summary,
direct download of the executive summary, plus a direct purchase of the report
from this page;
 Global distribution of the report through all major international online book retail
platforms (including Amazon, iTunes, Kobo, and numerous local and regional etailers;
 Articles in most leading professional publishing trade magazines through a global
network of trade partners, notably BookDao (China), The Bookseller (UK), buchreport
(Germany), Livres Hebdo (France), PublishNews (Brazil), et al.
 Articles and quotes in the general press (e.g. Sueddeutsche Zeitung and
Handelsblatt, Germany)
 Presentations at various trade conferences, including at book fairs and professional
events in Beijing, Berlin, Cracow, Prague, Rio de Janeiro, Warsaw;

The website and the presentations all highlighted the sponsors and partners of the Global
eBook report.
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The Global eBook report 2016 will be released in April 2016.

2. Reach
The Global eBook report 2015 has become a standard reference for anyone interested in
the evolution of ebooks and the digital transformation in (book) publishing worldwide.
After having distributed free of charge in the past, in 2015, the Global eBook report has been
sold, at 15 Euros, for the first time.
Roughly 300 copies have been purchased through both the dedicated website www.globalebook.com and online e-tailers.
Clients come from all the major publishing markets worldwide, notably Europe, North and
South America and Asia.
By profile, the report has been embraced by a majority of the leading publishing
corporations, in both trade, educational and professional publishing, as much as by a
significant number of independent publishers. It has been acquired by leading Internet
companies, book wholesalers, literary agents, banks, service providers to the publishing
sector, as well as national and university libraries – and it has been pirated.
We assume that each purchased copy has been, on average, circulated throughout the
relevant teams in the acquiring organization, with several staff using the study. We have
made it our policy to grant libraries simultaneous access to an unlimited number of users,
and sent free sample companies to media, students, and colleagues.

2.1.

Web traffic related to the Global eBook report 2015

The dedicated website www.global-ebook.com has seen from April to November 2015 a total
7266 page views coming from 4465 unique visitors.
The executive summary has been downloaded 1577 times.

The book2look widget which had been embedded in the
dedicated website has recorded a total of 9872 views
between April and November 2015.

Traffic on all relevant platforms has shown a quick climb upon launching the report in April,
which maintained significant levels until circa mid-summer, and even a continuity of some
steady views today, half a year after the publication of the report.

Illustration 3 Traffic (“new visitors”) at www.global-ebook.com from April to November 2015 (Source:
Google Analytics)

2.2.

Geography and languages

The distribution of visits across territories emphasizes the global reach of the report.
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By territory and language, downloads of the Executive Summary 2015 have seen the
following distribution:
1.
2.
3.
4.
5.

US
Germany
France
Brazil
UK

By language:
1.
2.
3.
4.
5.

EN 26,61%
Not set 15,03%
DE 8,58%
PT/BR 4,97%
CN 2,36

For the complete website of www.wischenbart.com , which had www.global-ebook.com
embedded, top visits show the following distribution by country:
US 13,6%
Germany 7,36%
Brazil 5,77%
Not set 4,3%
China 3,47%
France 3,46%
Austria 3,27%
India 2,70%
On average, 24.67% were returning visitors who stayed for 1.42 minutes.

3. Media coverage and availability through a broad variety of
channels & platforms
Reviews and references of the Global eBook report 2015 came from professional trade
publications as much as from general media and from the publishing community, through
social media, notably Twitter, Facebook and blogs.
In the following, only a few samples are reproduced.

Illustration 5 The Bookseller
http://www.thebookseller.com/news/global-e-book-report-highlights-unequal-markets

Illustration 6 PublishNews Brazil
http://www.publishnews.com.br/materias/2015/05/05/81727-global-ebook-ganha-nova-edicao

Illustration 7 Digital Book World

Illustration 8 buchreport (Germany)
http://www.buchreport.de/nachrichten/verlage/verlage_nachricht/datum/2015/05/19/clash-derpreiskulturen.htm

Abbildung 9 Livres Hebdo (France)
http://www.livreshebdo.fr/article/le-numerique-deux-vitesses-0
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http://www.idboox.com/etudes/le-poids-du-marche-du-livre-numerique-au-quebec-7m/
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Illustration 12 Screenshot at BOL.com (Netherlands)

4. About The Global eBook report
The Global eBook report has been initiated in fall 2011 by the Tools of Change conferences
and O’Reilly Media, and has been updated on a regular basis.
Since fall 2013, the report is published by Ruediger Wischenbart Content and Consulting,
(RWCC), who had developed the format and authored the reports from the beginning.
Currently, the Global eBook report is updated annually. The 2016 will be released in April
2016.
This study provides an overview of internationally emerging ebook markets, with a unique set
of data from a wide array of the best available sources, a thorough analysis and a synopsis
of key global developments, and a broad set of detailed references to both global and local
actors, forming a resource for anyone interested in the globalization of digital (book) content
production and dissemination.
The 2015 edition of the Global eBook report, which has not only updated previous versions,
but is re-written entirely, particularly emphasizes how digital developments are embedded in
the overall evolution of publishing markets, by providing context data as well as historical
statistics to spot trends and developments over the past 3 to 5 years.
To support the Global eBook report, we offer several - highly customizable - sponsorship
opportunities.
We applaud our sponsors, Bookwire, Copyright Clearance Center, Klopotek and Tolino!

We are furthermore grateful to our media partners for helping to disseminate this report!
If interested in becoming a sponsor, or to advertise in the Ebook Yellow Pages, let us know
by sending an email to ebookYP (at) wischenbart.com, or use the contact form at
www.global-ebook.com
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